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2011 GIVING ESTIMATED AT $298.42B
Religious giving erodes while international relief jumps

percentage of the overall giving. The es-
timates calculate total giving by approxi-
mately 117 million households across
America, approximately 12.4 million cor-
porations that claim charitable deduc-
tions, an estimated 99,000 estates, and
roughly 76,000 foundations.

Individual giving as a percentage of
disposable personal income was 1.9 per-
cent, the same as in 2010 and down
from the 2.4 percent in 2005. It has been
1.9 percent 11 times during the past 40
years. The low was 1.7 percent in 1995.

“The good news for charities is that ac-
tual growth in inflation adjusted dollars is

1 percent. The not good news is it comes
at a time when there is still significant de-
mand and unmet need,” said Patrick M.
Rooney, Ph.D., executive director, The
Center on Philanthropy at Indiana Uni-
versity in Indianapolis, Ind. “What’s exac-
erbating is the downward draft from
government spending, the downward
draft of endowment earnings.”

Some of the data points for the Giv-
ing USA study include:

• Gifts from estates were an esti-
mated $24.41 billion in 2011, a 12.2 per-
cent increase compared to 2010 and an
8.8 percent increase in inflation-ad-
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Giving in the United States
reached an estimated $298.42
billion during 2011, an increase

of roughly 4 percent from 2010. Giving
by individuals led the way, as usual, at 73
percent or $217.79 bil lion.

The 2011 estimate, detailed in Giving
USA’s 57th consecutive annual report,
rep resents growth of 4 percent in current
dollars and 0.9 percent in inflation-ad-
justed dollars. The smallest part of the
giving pie came from those screaming for
attention the loudest, American corpora-
tions. Corporate largess was just 5 per-
cent of all giving at $14.55 billion.

The Center on Philanthropy at Indi-
ana University prepares the estimates in
Giving USA. Estimates are based on
econometric models using tax data, gov-
ernment estimates for economic indica-
tors and information from other research
institutions. Data sources include the In-
ternal Revenue Service, U.S. Bureau of
Economic Analysis, Foundation Center,
Independent Sector, Council for Aid to
Education, National Center for Charita-
ble Statistics at the Urban Institute, and
National Council of Churches of Christ in
the USA.

Giving to religion and human serv-
ices were the top earners, although reli-
gion continues to decline in terms of

justed dollars. Giving by bequest repre-
sented 8 percent of total giving.

• Giving by grant-making by private,
community and operating foundations in-
creased 1.8 percent in 2011, a decline of
1.3 percent in inflation-adjusted dollars,
to $41.67 billion. Giving by foundations
represented 14 percent of total giving.

• Estimated donations by corpora-
tions and their foundations in 2011 were
$14.55 billion, a 0.1 percent decline in
current dollars, or a 3.1 percent decline
as measured by inflation-adjusted dol-
lars. Giving by corporations represented
5 percent of total giving.

• Estimated giving to religious organi-
zations -- $95.88 billion in 2011 -- re-
tained its traditional spot as the largest
type of recipient at 32 percent of the
total. It was one of only two subsectors to
experience a decline. Measured in cur-
rent dollars, that decline was 1.7 percent;
the inflation-adjusted decrease amounted
to 4.7 percent. The other subsector was
giving to foundations, down 6.1 percent
during 2011 to $25.83 billion.

• Giving to components of the sector
was: Religion, $95.88 billion or 32 per-
cent; Education, $38.87 billion or 13 per-
cent; Human Services, $35.39 billion or
12 percent; Foundations, $25.83 billion
or 9 percent; Health, $24.75 billion or 8
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for charities is that
actual growth in
inflation adjusted
dollars is 1 percent.
The not good news
is it comes at a time
when there is still
significant demand
and unmet need.
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percent; International Affairs, $22.68 bil-
lion or 8 percent; Public-Benefit Society,
$21.37 billion or 7 percent; Arts, Culture
and Humanities, $13.12 billion or 4 per-
cent; Environment/animals, $7.81 billion
or 3 percent; Individuals, $3.75 billion or
1 percent. Unallocated giving was $8.97
billion or 3 percent.

THE SUBSECTORS
At $95.88 billion in 2011, religion re-

tained its spot as the largest type of re-
cipient at 32 percent of the total. But,
measured in current dollars it was a de-
cline of 1.7 percent and an inflation-ad-
justed decrease of 4.7 percent.

“Viewed another way, giving to reli-
gion, along with membership in certain
mainline Protestant denominations, is
declining, while the American popula-
tion grows, on average, 1 percent every
year,” said Thomas W. Mesaros, CFRE,
Chair, The Giving Institute and President
& CEO, The Alford Group. “It might be
too soon to call the drops in this particu-
lar category a trend, but I think they bear
watching – and not just by church-affili-
ated organizations. Any charity that is
heavily dependent on members for the
majority of its annual budget needs to be
cognizant of issues that could affect
growth, commitment and donations.”

According to Rooney, giving often
equates with church attendance. “We
have seen every generation going back to
The Great Depression attends at a lesser
rate than parents and grandparents,”
said Rooney “If they are not attending
they are not giving or giving as much.”

Jerry Silverman, president and CEO
of the Jewish Federations of North Amer-
ica, sees a progression from the chal-
lenges of 2008 and 2009 and the modest
improvement in 2010. “We’re beginning
to see solid work being done and some
new growth against where we hit the re-
cession,” he said.

Jewish federations have raised about
$920 million for their annual campaigns
during the fiscal year that started last July,
which is running flat compared to the
previous year, with a chance that they
might end on the positive side. “We’re
holding our own,” said Silverman.

Endowment numbers have seen an
increase in the high single digits, Silver-
man said, adding that total endowments
held by federations totaled about $13
billion. Online fundraising continues to
be a growth vehicle in the area of small
gifts, while major gifts have remained
consistent and could be up by as much
as 2 percent, he said.

“We’re cautiously optimistic about
what’s going on right now, in what we’re
seeing,” said Silverman.

Catholic Relief Services (CRS) had its
best year for private and grant revenue
last year, other than the years surround-
ing the Haitian earthquake in 2010 and
the Asian tsunami in 2004.

Revenue was up about 30 percent at

CRS. But even if donations for the Japan
earthquake in March 2011 and the
drought in East Africa are excluded, giv-
ing was up considerably for the Balti-
more, Md.-based relief agency. Overall
private unrestricted giving increased
more than 9 percent, to more than $75
million, according to Jean Simmons, di-
rector of annual giving.

CRS raised $23 million for Japan
without any active solicitations or online
pushes, merely setting up a donation
page, according to Simmons. “People
were coming to us,” she said, adding
that the $12.6 million raised for the East
Africa drought was more of slow, ongo-
ing emergency, with donations trickling
in throughout the year.

Annual giving was about $81 million
last year, including more than $2 million
for Haiti, according to Simmons. “We’ve
tried to sustain it through investment
and acquisition. We were very fortunate,
we’ve been heavily investing in annual
giving,” she said.

Average gift and response rates are
making their way back after down years
in 2008 and 2009, said Simmons, espe-
cially around the $100 mark. Average
gifts were off by anywhere from 7 to 12
percent, consistent throughout the
donor file, at an average of 8 to 9 per-

cent. “They’re coming back in 2011 and
very strong in 2012,” she said.

That appears to be holding true sec-
tor-wide when it comes to international
giving, according to Rooney. Giving to in-
ternational affairs increased 7.6 percent
(4.4 percent increase in inflation-ad-
justed dollars) to $22.68 billion. Interna-
tional affairs organizations received 8
percent of charitable donations in 2011.

Since 1987, inflation-adjusted giving
to the international subsector has grown
much faster than the 4.4 percent average
annual rate of inflation, experiencing an
average annual growth of 9.4 percent,
said Rooney.

The second largest subsector of giv-
ing was education at $38.87 billion in es-
timated donations for 2011. That is a 4
percent increase in current dollars com-
pared to 2010. The inflation-adjusted in-
crease was essentially flat at 0.9 percent.
Educational organizations received 13
percent of charitable donations in 2011.

John Lippincott, president and CEO
of Council for Advancement and Sup-
port of Education (CASE) in New York
City, said higher education giving is
tracking upward. Its own survey showed
an 8.2 percent increase in giving to U.S.
colleges and universities during the
2010-11 academic year.

The total of $30.3 billion to higher
education CASE tracks is not quite back
to the pre-recession peak of $31.6 bil-
lion, but the record might be matched or
surpassed in the next couple of years,
depending upon the economy, he said.

Giving for capital purposes increased
much more rapidly than giving for cur-
rent operations.

Capital giving tends to track the stock
market, while giving for current opera-
tions tracks more closely with growth in
the gross domestic product (GDP).

“We’re delighted to see the modest
but real increases in giving from alumni
after two years of decline. Direct dona-
tions from alumni accounted for a quar-
ter of all giving to education for the year,”
said Lippincott. “Since some alumni
make gifts through family foundations or
donor-advised funds, actual giving from
alumni is likely to be even higher.”

It’s not surprising that institutions
with strong fundraising traditions ac-
count for a relatively large percentage of
total gifts. Other colleges and universi-
ties can emulate this success over time
by maintaining or reinforcing their com-
mitment to fundraising and alumni and
donor engagement.

“Given the continued decline in state
support for higher education and the im-
portance of maintaining affordability, it's
worthwhile to remind ourselves that pri-
vate giving represents less than 6 percent
of a public institution's operating ex-
penses, on average, according to the
CASE Advancement Investment Metrics
Study (AIMS),” said Lippincott. For pri-
vate institutions, the figure is less than 15
percent. While philanthropy remains a
critically important resource as institu-
tions seek to increase educational quality
and opportunity, it is not a re placement
for funding from other sources.

The fundraising program remains
one of the best investments an institu-
tion can make, returning on average
nearly $6 for every dollar invested, ac-
cording to the AIMS results. The return
will vary by institution based on the ma-
turity of its fundraising program, its
donor base, campaign status and many
other factors, but the key is that the re-
turn starts with the investment.

Health organizations saw an esti-
mated increase of 2.7 percent (0.4 per-
cent decline when measured by
inflation-adjusted dollars) to $24.75 bil-
lion. Health organizations received 8
percent of charitable donations in 2011.

Suzie Upton, chief development offi-
cer at the American Heart Association
(AHA), sees the climate for giving has im-
proved. “When people feel comfortable
with their personal financial situations,
they feel more comfortable opening
their pocketbooks for charitable giving,”
she said. “They’re not really gung-ho,
but they feel like they can support some
organizations.” In the past, donors may
have supported as many as 10 organiza-
tions but now give to three or four. “It’s
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our job to be one of those top three or
four organizations, and I think our mis-
sion resonates with donors,” said Upton.

“If I were sitting here a year ago, I’d
be giving a lot different report,” said
Upton. The association’s revenues are
up almost 10 percent overall through
the third quarter (March 2012) of its fis-
cal year, which runs from July to June.
Revenue from field campaigns, such as
Heart Walks, luncheons and other grass-
roots fundraising was up more than 4.5
percent. “Our events and field activities
are doing better than direct mail or di-
rect response,” she said. 

AHA’s four key field activities are the
Heart Walk, Go Red for Women, the
Heart Ball and Jump Rope for Heart. The
Heart Walk is about $4.5 million ahead of
same time last year, according to Upton.

Upton expects online giving to crack
$50 million in this fiscal year, a combina-
tion of donations to AHA websites, as
well as donors giving electronically to
their events. They’re starting to see
some traction in fundraising through so-
cial networks, she said, but it’s not sig-
nificant, estimating less than 1 percent
of overall giving to field activities.

Headquartered in Dallas, Texas, AHA
has seven affiliates nationally and all are
growing consistently, according to
Upton, versus other years when revenue
usually is a mixed bag, with some up and
some down. “That’s good for organiza-
tional income because we’re not seeing
discrepancies between growth among
affiliates,” she said.

Upton attributed the increasing rev-
enues to AHA’s commitment to focus on
more timely volunteer recruitment. Vol-
unteers, with the help of some support
staff, run field activities. Two years ago, the
association created a new department to
concentrate efforts to increase volunteers
and recruit them in a more timely way. “All
those things together resulted in creating
great volunteers earlier and because
we’ve given them more time, they’ve been
able to do the job better,” she said.

“We really focused in on making sure
we have great volunteers and recruiting
them in timely ways. The focus on that is
paying off,” she said.

“We set a course for steady wins the
race,” said Upton, making sure the mis-
sion is front and center and recruiting
volunteers.

Giving to arts, culture and humanities
had an estimated increase of 4.1 percent
in 2011, a slim 1 percent increase in in-
flation-adjusted dollars. The estimated
total for these types of charities was
$13.12 billion. Arts, culture and humani-
ties organizations received 4 percent of
charitable donations in 2011.

Individual philanthropy and corporate
and foundation support has been pretty
flat as has government funding, particu-
larly at the state level, according to Robert
Lynch, president and CEO of Americans
for the Arts in Washington, D.C. “This is
the year we worried about on state and

federal income because the cycle of tax
impact on the local level,” said Lynch.

There’s room for optimism, accord-
ing to Lynch, pointing to a different indi-
cator. “Arts organizations you’d think
would be hunkering down,” he said, but
instead, the number of premier perform-
ances last year for things like opera, film
and theater had a growth of 14 percent.

Despite the bad news of the last sev-
eral years, during the past 50 years Lynch
said arts organizations have grown from
some 7,000 nonprofits to about 113,000.
“It still is surprising because we thought
we would’ve lost more of them with all
the cuts happening in the past two years,”
he said, emphasizing the resiliency of
nonprofit arts organizations.

Add another 800,000 for-profit, arts-

centric organizations and Lynch said it
represents more than 4 percent of Amer-
ican businesses. Even in 2009, arguably
one of the wo worst years of the past
century for the economy, he estimates
the arts still had a billion-dollar impact.

The profile of arts organizations has
been changing, with more of the budget
pie coming from earned income, as much
as 60 percent, and growing in recent years
as slightly more money goes to charities
related to disasters or human services.
About a third comes from private funding
(a big part being individual donors) and
about 9 percent from government (mainly
from the local level), he said.

SHIFT TO EARNED INCOME
Karen Coltrane, president and CEO

of the Children’s Museum of Richmond
in Richmond, Va., estimated that contri-
butions make up about 20 percent of
revenues, compared to 40 percent al-
most a decade ago.

“We’ve really increased our atten-
dance at the museum and opened a sec-
ond location, so our profile in the
community has been pretty high during
the recession. More people have turned
to us because we are a lower-cost activity
for families. I think that’s why we
haven’t seen a decrease,” Coltrane said.

When she arrived as director of devel-
opment about seven years ago, Coltrane
said donor fatigue was evident, after
raising $14 million to open the museum
in a new location in 2000 and the chal-
lenge of the recession at that time, on
top of the September 11 attacks. “The
museum had a hard time getting enough
operating support,” she said. “With or-
ganizations like ours, people are excited
to build them, give money to build
them, and build exhibits, but money to
keep it going is the challenge,” said
Coltrane.

“When we opened in the western
suburbs, we made sure that our philan-
thropy was geared toward increasing ac-
cess to the museum,” she said, and that
way, kids from low-income neighbor-
hoods could come to the museum for
free or a reduced price. She described it
as more of a hospital or university
model, with philanthropy geared toward
increasing access. “People are happy to
give us money so low-resourced kids can
access the museum,” she said.

Last year, the facility’s budget was
$2.5 million and it’s looking to boost
that to $3 million as a third location is
readied. In addition to its main location
in downtown Richmond, the museum
has a satellite location in a western sub-

urb and is looking to add another in a
neighboring county to the south.

The annual fund increased about 1
percent last year, from about $575,000
in 2010 to $582,000. With a month still
go to before the end of the fiscal year,
the museum already was at $600,000 in
fundraising, according to Coltrane.

Seeing foundation and other grant
support dwindle along with individual
giving, Affordable Homes of South
Texas, Inc. (AHST) tweaked its funding
model last year. The community devel-
opment corporation based in McAllen,
Texas, about three hours south of San
Antonio not far from the Mexican bor-
der, builds about 100 units of housing
each year for low-income families, and
rehabilitates housing for the elderly or
disabled. The annual budget remained
about $4 million, but how they came up
with those dollars has changed.

Individual giving only makes up
about 5 percent of the budget, but it was
off by as much as 10 percent last year, ac-
cording to Director of Strategic Initia-
tives Martin Medina.

The 35-year-old AHST took a lesson
from foundations such as Calvert and
created its own program-related invest-
ment (PRI) model. “Because of the way
we’re set up for housing, as a construc-
tion developer, it’s easier for us to make
the transition into developing other loan
products,” said Medina. AHST also has
been able to augment revenues from
government funding like Housing and
Urban Development (HUD) grants and
diversified into non-traditional sources.

Instead of borrowing money from
banks and turning around to do a proj-
ect for low-income families, the organi-
zation now has banks investing in it.
ASHT pays the bank a return over the
term while lending that money at a
higher rate to their clients, but still
lower than they likely are to find.

“We’re kind of a lender of last resort,”
said Medina. Low-income families either
have credit blemishes or their income is
too low for banks to take the risk of lend-
ing, he said, so now banks are taking the
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As of June 30, 2010, Catholic Relief
Services completed procurement
and delivery of lumber and materials
to Port-au-Prince for assembly of
2,000 transitional shelter kits.
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risk on the organization’s health and not
on a client they might deem risky.

The housing market crash has actu-
ally helped an organization like AHST.
The foreclosures and undeveloped lots
ready for construction that once were
fairly expensive in the city can now be
had at discounted prices, with the sur-
plus of land. Medina estimated that a de-
veloped lot ready for construction, with
infrastructure in place, might cost the
organization $14,000 to acquire, as op-
posed to $22,000 prior to the crash.

“It’s looking a little brighter for us,”
said Medina. He believes the new fund-
ing model will be a selling point to
banks since he can make the pitch that
they’re not investing just to help the
nonprofit survive but to help them grow
and provide more services.

CORPORATE GIVING
With all of the fuss being made about

corporate involvement in philanthropy –
and all of the press releases issued – cor-
porate American still provided very little
cash to the nonprofit sector. Estimated
donations by corporations and their foun-
dations in 2011 were $14.55 billion, a 0.1
percent decline in current dollars, or a 3.1
percent decline as measured by inflation-

adjusted dollars. Giving by corporations
represented 5 percent of total giving.

By comparison, the recent initial pub-
lic offering of stock in Facebook netted
$16 billion. And, according to the Fed-
eral Reserve, at the end of March, nonfi-
nancial corporations had $1.74 trillion
in liquid assets, $12.6 billion more than
at the end of the year.

Rooney said the best indicators for
corporate giving are gross domestic prod-
uct and changes in marginal tax rates.
“Corporations, historically philanthropic
budgets are based on some measure of
last year’s profitability,” said Rooney.

That might prove to be a hopeful in-
dicator. Margaret Coady, director of the
Committee Encouraging Corporate Phi-
lanthropy (CECP) in New York City, said
57 percent of companies in CECP’s sur-
vey increased giving, at least one in five
upping giving by 25 percent or more.
Firms where giving remained flat were
in the minority, with only about 8 per-
cent, she said, and even among the 35
percent that said their giving fell, the
drop-offs were modest amounts.

“For the most part, when they were
up they were up pretty significantly, and
the majority are up compared to 2010
data,” said Coady.

Companies’ giving was pretty strong

heading into the recession in 2007 and
2008, according to Coady, and it wasn’t
until 2009 that CECP saw some compa-
nies cut back giving programs, largely in
the form of cash. Those that were able to
give more -- which were in the minority -
- were trying to do something with their
cash, but a lot of their increase was in
noncash.

In the CECP survey, almost half of the
companies expect their giving to be un-
changed for 2012, while about two in
five predicted an increase but a modest
one, of less than 10 percent. Of the 13
percent who expect to decrease giving,
Coady said, they don’t think it would be
a significant cutback. “The prevailing
sentiment among those who answered
this question is, they don’t expect it to
budge too much from where it was in
2011,” she said.

“We’ve seen cash come back, which
has been encouraging for us,” said
Coady. “We’ve seen again, among in-
creasers, companies giving more cash,
and that can be from the corporate side
or foundation side.”

Companies are becoming more fo-
cused with their giving, making larger
grants in fewer programmatic focus areas,
according to Coady. They also appear to
be making an effort to make stronger

commitments to certain causes and non-
profits, she said. “What societal needs are
most germane to what we know best as a
business, where might our products be
applicable, where might my employee
service be useful, where might our ex-
pertise be useful,” Coady said. 

“Let’s start to think about how we
might have a bigger impact on our phi-
lanthropy by concentrating where we
have the most assets and are the most
knowledgeable. Certainly still in part-
nership with nonprofits but saying to
ourselves, let’s choose some issues
where we think we can bring our full as-
sets of our company to bear,” she said.

When disasters strike, sometimes
companies give support beyond what
was originally budgeted, Coady said. In
2011, the Japanese earthquake was an
incident that impacted a lot of compa-
nies, and a lot of CEOs went to Japan, as-
sessed needs themselves and declared
support for relief and recovery, just as
they did in Haiti and China years earlier.

Coady didn’t see it so prevalent in the
data as to expect a decline of similar scale
in 2012. Sometimes multi-year efforts
and commitments to recovery are made
for the long-term on those issues, she
said. “It really isn’t something that’s nec-
essarily entirely episodic,” she said.  NPT
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