SPECIAL REPORT / DONOR MANAGEMENT SOFTWARE

Hands-Free Fundraising

Donor management systems reaching for the cloud and user ease

By JAy LESLIE
onor management system
providers are starting to sup-
port mobile devices and
cloud computing, one of sev-
eral recent market trends that are adding
value and capability to the software. Users
are demanding it.

The providers are also enhancing func-
tionality that’s critical for nonprofits, such
as integrated email and ease of use, in
many cases adding substantial functional-
ity without raising prices. This is good
news for organizations looking to buy or
replace a donor management system.
There’s less reason than ever to consider
building your own system when you can
buy a relatively feature-rich one prepack-
aged for less than $500, on the low end.

It might even be possible to save money
by moving from a more traditional, expen-
sive system to a less expensive one that is
better tailored to your particular needs.

What are the fastest-moving trends in
the donor management world? Here are a
few to keep an eye on:

* Mobile Computing. As mobile de-
vices become both more popular and more
powerful, vendors are optimizing donor
management systems to support access
from tablet computer and smartphone Web

browsers. A few offer specialized applica-
tions, or “apps,” that facilitate use from mo-
bile devices.The access allows fundraisers
or directors to gather information about
prospects or even enter notes or gifts from
the road. Many of the vendors that have not
yet addressed this trend have stated their in-
tention to do so in the near future.

* Hosted/Remote Access. Vendors
are also designing systems to accommo-
date Web accessibility, often called cloud
computing, Software as a Service (SaaS) or
Application Service Provision (ASP). Users
can work from virtually any computer,and
because it’s hosted rather than installed,
vendors handle set-up and maintenance,
reducing strain on IT staff. Most of the
leading systems now offer hosted solu-
tions, even some that have traditionally
been only available as installed packages.

e Email. The presence of any email
functionality at all in a donor management
system was noteworthy in 2009, but this
year’s crop of systems shows a significant
shift toward strong email support. The
more advanced broadcast email capabili-
ties allow fundraisers to easily send for-
matted emails personalized to each donor,
and to track who opens and clicks-
through on each email.

Some vendors have built their own
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functionality into their systems, but the
general trend is to integrate with existing
services like Constant Contact and Verti-
calResponse.

* CRM Convergence. There used to
be a clear distinction between specialist
donor management systems and Con-
stituent Relationship Management sys-
tems (CRMs), which allow organizations
to track many different kinds of con-
stituents in addition to donors. That line
has blurred noticeably as these types of
systems converge.

More and more donor management Sys-
tems include stronger features for managing
other types of constituents, and general-pur-
pose CRMs are starting to include special-
ized donor management functionality. The
result is a greater selection of software that
can be used across whole organizations
rather than only for specific departments.

e Access to External Data. Vendors
are enabling systems with the ability to
easily integrate additional data about
donors - for instance, to pull in wealth-
screening information that lets users see
who’s likely to be major donor prospects.
Many vendors are also exploring the possi-
bility of pulling social media information
into their systems as well. Though most
have not gotten very far down this path
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yet, there’s a clear shift in this direction.

e User Experience. Form usually fol-
lows function with software, but as infor-
mation technology becomes mainstream,
vendors are recognizing the value of a pos-
itive user experience.In addition to power,
donor management systems are beginning
to offer more flexible, aesthetically pleas-
ing user interfaces.

Most now let users rearrange screen ele-
ments, rename data fields or hide those they
use infrequently, create “dashboards” of the
tasks and information most valuable to
them, and customize software workflows to
better match how work is done in their or-
ganizations. Many systems even let individ-
ual users customize their own settings.

* Reporting. Finally, reporting capa-
bility has become much stronger field-
wide during the past two years.The ability
to include charts and graphs in reports is
quickly becoming the standard rather
than a bonus, as is support for adding fa-
vorite reports to dashboards to provide
quick, critical information on a per role -
and sometimes per user - basis.

These are the trends, and changes in
user expectations are shaping them. As
technology becomes more advanced, it’s
also more mainstream. Staff members no
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Continued from page 19
longer consider an Excel spreadsheet a
sufficient development database. Organi-
zations are more likely to recognize the
benefit of investing in software that helps
staff do their jobs, and vendors are com-
peting for an expanded market by improv-
ing their offerings.

As the systems get better, organizations
are more likely to upgrade their existing
systems to benefit from new features. A

nonprofit with development staff mem-
bers who work remotely might be enticed
by a new system with increased support
for smartphones, or one that lets staff
work as effectively from their home office
or hotel business center as from an office.

The changing demographics of senior
nonprofit management might also be
changing expectations. Executive direc-
tors of the past might have asked develop-
ment staff to print donor reports, but

today’s computer-savvy managers might
prefer customizable dashboard views of
this data. As donor management systems
converge with CRMs, it becomes less
likely that organizations will need sepa-
rate volunteer, vendor and member man-
agement systems. A dashboard could
provide a view of data from across the or-
ganization in a single place.

The current trends in donor manage-
ment systems raise exciting possibilities

Sage gives you the knowledge your organization

needs to raise more money online.

Go ahead and raise hopes. Fundraisi
Sage improve results by strengtheni

relationships online. Deploy forms, campaigns,

and events quickly. Integrate with existing l
technologies and strategies. And customize

online forms to fit your website and brand. Visit
SageNonprofit.com/Knows to download your

free Year-End Campaign Planning G

COMHUHH‘" W
Center

y -

_rw-..-.
L

. o
&
)

.. 7

gy -

.é

L d
.
=

=¥
}i :
ng tools from

ng donor o

uide.

A Sage nonprofit knows
it’s easier to raise hopes
when it’s easier to
raise funds.

¢

SEPTEMBER 15, 2011

THE NONPRrorIT TIMES wWww.nptimes.com

for organizations, whether they’re consid-
ering their first system or an upgrade. As
the newest systems on the market distin-
guish themselves from prior offerings,
there are more and better choices than

ever. NPT

Jay Leslie is senior researcher at Ideal-
ware, a nonprofit technology organiza-
tion in Portland, Maine. His email is
Jay@idealware.org

FUTURE
TRENDS

Best guesses for the
next generation
software

s vendors respond to the pop-

ularity of mobile devices and

cloud computing by shifting

from device-specific applica-
tions to browser-based systems, next-gen-
eration donor management systems will
become more practical for tablet personal
computer (PC) use. Aside from portability,
this also means some conveniences cur-
rently available only on mobile devices
could gain broader use — such as Google
Voice, for example.

Google Voice responds to a user’s verbal
cues with appropriate actions. For a donor
management system, this might mean
being able to tell a tablet PC to “send thank
you letter to the Gates Foundation.” A wiz-
ard might help the user create and email
the letter hands-free, shrinking the func-
tionality gap between tablets and laptops.

But with the rise of cloud computing
comes new obstacles. With traditional in-
stalled software, users log on to their ma-
chines or network and access all their files.
Cloud storage is less user-friendly. For exam-
ple, to attach a photo stored in Picasa Web
and a contract stored at Box.net to a volun-
teer record stored in a cloud-based donor
management system, a user might need
three sets of user names and passwords.

Some companies are addressing this
problem of credentials proliferation by pro-
viding a single sign-on for cloud-based re-
sources -- one username and password
logs users into multiple applications and
storage services. Other systems, such as
Salesforce, now allow users to access
cloud-based files through a single Google
Apps login, even though the two systems
exist in separate clouds. Additional solu-
tions are likely just around the corner.

More and more vendors are moving
systems to the cloud, where users are
going. Features like these will go a long
way toward making these next generation
cloud-based donor management systems
as familiar and convenient as traditional in-
stalled software packages. -- Jay Leslie
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TOP DONOR MANAGEMENT PRODUCTS

ACCESS INTERNATIONAL
Enterprise® CRM Fundraising
System

Both on-premises and hosted
options available.

(617) 218-5123
www.accessint.com

ADVANCED SOLUTIONS

iMIS

Donor management, online
fundraising, e-commerce, social
networking and website manage-
ment in one system.

Single/Multi user starting at
$5,000

(800) 727-8682

www.imis.com

AGILON

One

Multi user, starting at $15,000
(5 users)

(800) 480-9015
www.myagilon.com

AMERGENT

Portfolio

Web-based multi user, starting at
$2,000/month

(800) 370-7500
www.amergent.com

ARAIZE

FastFund Raising Standard
Single user, $299

Multi user, $794

Saa$ — Starting at $25/month

FastFund Raising Premium
Single user, $595

Multi user, $1,090

Saa$ — Starting at $50/month
(800) 746-4037
www.araize.com

BERNARD DATA SOLUTIONS
Single / multi user, up to 5,000
records, $140/per month

Multi user, 10 users, 100,000
records, $750/month

(866) 936-6671
www.bernardsolutions.com

BLACKBAUD
Blackbaud CRM™
Pricing varies by organizational need

BlackbaudNow™
Transaction-based pricing, no soft-
ware fee

Blackbaud NetCommunity Pro
Software only, starting at $10,500

Blackbaud NetCommunity Grow
Subscription, starting at
$15,000/year

Blackbaud NetCommunity Spark
Subscription, starting at $5,000

Blackbaud Sphere eMarketing
Subscription, starting at
$2,240/year

Blackbaud Friends Asking Friends
Transaction-based pricing, no soft-
ware fee

(800) 443-9411
www.blackbaud.com

CLICK AND PLEDGE

Salesforce Donor Management
Free with account thru Salesforce
(866) 999-2542, ext. 3214,
www.clickandpledge.com

CONVIO

Common Ground™ Donor
Management

Single/Multi user, starting at

$100/month/user (for the first
10 users)

Convio Online Marketing
and Fundraising
Single/Multi user, starting at
$500/month per site

(888) 528-9501
Wwww.convio.com

DONOREXPRESS SOFTWARE
Lite

Single user, starting at $150
Additional user, starting at $150

Standard and Hospice

Single user, starting at $650
Additional user, starting at $245
Unlimited site license, starting at
$1,800

Enterprise

Single user, starting at $950
Additional user, starting at $350
Unlimited site license, starting at
$2,700

(828) 264-2577
www.donorexpress.com

EBASE

Ebase®

Single user, free open source
(runtime version of Filemaker
necessary)

Multi user, free open source
requires Filemaker server and
client licenses)
www.ebase.org

eTAPESTRY

eTapestry

Subscription, starting at
$99/month

The Raiser’s Edge(i)
Hosted software, starting at $6,000

The Raiser’s Edge(i) for enterprise
organizations

Hosted software, starting at
$12,000

The Raiser’s Edge

Software only starting at $5,250
(888) 739-3827
www.etapestry.com

EXECUTIVE DATA SYSTEMS
Donor Records

Single user, starting at $1,500
Multi user, starting at $2,300

Donor Records/Nonprofit Starter Kit
Single user, starting at $500
Multi user, starting at $800
(800) 272-3374
www.execdata.com

FUND E-Z Development
Corporation

FUND E-Z Fund Raising Software
Single user, starting at $1,995
Multi user, starting at $2,490
(877) 696-0900
www.fundez.com

FUNDRAISER SOFTWARE
Basic
Single user, starting at $149

Select
Single user, starting at $1,200
Multi user, starting at $1,700

Professional

Single user, starting at $3,500
Multi user, starting at $4,500
(800) 880-3454
www.fundraisersoftware.com

HERITAGE DESIGNS
MatchMaker FundRaising
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Software Online Edition
Starting at $150/month

MatchMaker FundRaising
Software Standard Edition
Single user, starting at $1,990
Multi user starting at $4,245

MatchMaker FundRaising Software
Enterprise Edition

Single user, starting at $2,790
Multi user, starting at $5,495

MatchMaker FundRaising
Software Canadian Edition
Single user, starting at $2,790
Multi user, starting at $5,495
(800) 752-3100
www.matchmakerfrs.com

METAFILE INFORMATION
SYSTEMS

ResultsPlus

Single user, starting at $1,000
Multi user, starting at $4,000

ResultsPlus Platinum
Starting at $8,500

EventsPlus

Single-user, $1,500

Multi user, Starting at $2,000
(800) 638-2445
www.resultsplussoftware.com

MISSION RESEARCH

Gift Works Standard
Single/Multi user, $499

Multi user discounts available

Gift Works Premium
Single/Multi user, $799
Multi user discounts available

GiftWorks Anywhere
Single/Multi user, starting at $75
per month setup fee and $75
monthly per licensed user.

GiftWorks Volunteers
Single/Multi user, $199
$149 for additional licenses

GiftWorks Events
Single/Multi user, $299
$249 for additional licenses

GiftWorks OnLine Donations
Single/Multi user, $149 one-time
setup fee/$29.99 monthly

GiftWorks Web Collect
Multi user, $14.99 per month

GiftWorks Data Protect
Multi user, $4.99 per month
(888) 323-8766 x2
www.giftworksconnect.com

ORANGE LEAP

Orange Leap On Demand (Saa$ or
hosted solution)

Monthly support subscription
starts at $100 per month per user
(4 users minimum) with custom
pricing over 20 users.

MPX (on premise or client-server
solution)

Monthly support subscription
starts at $100 per month per user
(4 users minimum) with custom
pricing over 20 users.

SAGE

Sage Fundraising 50

Single user, starting at $3,400
Multi user, starting at $4,650
(based on the number of users)

Sage Millennium
Single and multi user start at $40,000

(800) 811-0961
www.sagenonprofit.com

SALESFORGE.COM
Salesforce.com Foundation Non-
profit Starter Pack

Eligible nonprofits receive 10 do-
nated licenses and steep
discounts on additional licenses
and services

(800) NO-SOFTWARE
www.salesforce.com

SERENIC SOFTWARE

Serenic DonorVision

Single user, starting at $8,000
Multi user, starting at $10,000
(877) 737-3642
Wwww.serenic.com

SOFTERWARE

DonorPerfect Fundraising
Software

Single user, starting at $3,070
Multi user, starting at $4,995

DonorPerfect Online

Single user, starting at $39/month
Multi user, starting at $68/month
(800) 220-8111
www.donorperfect.com

SOFTREK CORPORATION
PledgeMaker Online

Single user, starting at $350/month
Multi user, starting at $300/month;
plus $50/user/month

PledgeMaker
Multi user, starting at $8,725; plus
support

Online Marketing Suite
Starting at $100/month
(800) 442-9211
www.softrek.com

STRAIGHT FORWARD
SOFTWARE, INC.

Lifeline Nonprofit Management
System

Single user, $595

Multi user, $845

(802) 891-6665
www.straightforwardsoftwareinc.com

TACKLE MARKETING GROUP
TMG Profile

Single/Multi user, starting at
$500/per month

Number of users unlimited
(877) 249-1977
www.tacklemarketing.com

TALISMA

Talisma Fundraising

(formerly Donor2)

Single user, starting at $1,995
Multi user, starting at $2,995

Talisma Fundraising SaaS
(formerly Donor2)

Single user, starting at $125/month
Multi user, staring at $190/month

Talisma Fundraising Enterprise
(formerly Donor2)

Multi user, starting at $7,995
(800) 548-6708
www.talisma.com

TELOSA SOFTWARE

Exceed! Basic

Single user, starting at $499

Multi user, technical support, data
conversion, starts at $798

Exceed! Premier

Single user, starting at $3,095
Multi user, technical support, data
conversion, or training, $500 each
additional user

(800) 676-5831
www.facebook.com/telosa

TOWERCARE TEGHNOLOGIES
Donor Pro CRM

Single/Multi user, starting at
$190/month

(unlimited users)

(866) 935-8281
www.towercare.com

Z2 SYSTEMS, INC.

72 SYSTEMS

NEON Cloudware CRM

Starting at $99/per month, 5 staff
users, up to 5,000 records
Starting at $199/per month, 8 staff
users, up to 25,000 records

(888) 860-NEON
www.z2systems.com
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Maximize Every Interaction.
Reach More Donors.
Strengthen Relationships.

Move Mountains.

See how with DonorPro. The one software
package for effective fundraising and easy

constituent Mmanagement.

Go to www.towercare.com/move-mountains

DONORPRO"

by TowerCare Technologies
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